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By Gary Walsh

T
HE rising Australian 
dollar is seen as the key 
driver for European travel 
in 2011, with the success 
of early bird deals being 

complemented by strong follow-up 
sales. With the AUD at record levels 
against the euro, and increasingly 
strong in relation to the pound sterling, 
wholesalers and tour operators report 
that clients are looking further afi eld 
more than ever before.

Paul McGrath, managing director of 
Creative Holidays, said there was clear 
evidence that clients were choosing 
to visit destinations that were oft en 
overlooked. He named Croatia, Turkey, 
Sweden and Switzerland as hot spots, 
and he said the soaring AUD was “a 
huge motivator” for travel, for repeat 
visitors as well as fi rst-time travellers.

Insight Vacations’ managing 
director, Lorraine Sharp, said Europe 
had consistently remained high on 
the list of places Australian travellers 
wanted to visit and revisit. “Th is has 
defi nitely carried into 2011. Insight’s 
European sales are tracking extremely 
well, putting 2011 on track to possibly 
be a record-breaking year.  

“Th e strength of the Australian 
dollar has certainly helped sales, with 
more people encouraged to put their 
travel dreams into action while value 
for dollar is at its highest. Th is year, 
we also off ered some of the best early 
bird air and tour deals to date, which 
proved extremely popular, so much so 
that we had to extend the off ers well 
beyond the usual January/February 

cut off  into April.”  
Albatross Travel Group managing 

director Euan Landsborough said his 
company has had “another cracking 
year and we have just hit our quite 
robust sales targets for summer 2011 
bookings. With sales better than ever, 
we put this down to increased free-
thinking agent support and broader, 
better marketing”.

Landsborough said prospects for the 
rest of year and beyond were excellent. 
“We are still fi elding a healthy level 
of bookings which are nicely topping 
up our late season tours, plus early 
sales for our unique Christmas Tour 
program also indicate this will be 
another strong year. Our Christmas 
program booking patterns always 
seem to refl ect how the following 
Europe summer season will be like, 
and key indicators are that 2012 will 
be even better.”

McGrath said Creative Holidays 
had increased the number of fi ve-star 
hotel options in major cities such as 
London, Paris, Dublin and Rome on 
the expectation that the strong dollar 
would encourage clients into the 
luxury end of the market. “Even if it 
is for just one or two nights of their 
holiday, we expect clients will be more 
tempted to indulge in the great value 
luxury products on off er,” he said.

McGrath pointed out that Creative 
off ered agents the opportunity to pre-
arrange a wide selection of sightseeing 
opportunities for clients. 

“We particularly recommend adding 
items like our London sightseeing 

program, which off ers clients a range 
of the city’s most popular tours at one
price. Similarly, and perfect for famil-
ies and groups, we off er Disney one-
day tickets in Paris which give clients 
entry to both parks on the same day.”

Chris Hamill, CEO of Driveaway 
Holidays, said the market was 
“defi nitely late this year. While 
the early bird season was good for 
January to March bookings for June to 
September collections, we are fi nding 
that the hectic rush that early bird 

normally brings at the end of March is 
now extending into April and May”.

He said the UK and France were 
doing well, while Ireland was starting to 
come back from a very slow 18 months. 
Th e average duration of car rentals was 
increasing back to pre-global fi nancial 
crisis levels, and lead-in booking times 
were continuing to decrease.

Matthew Cameron-Smith, manag-
ing director of Trafalgar, said 2011 
looked to be a strong and successful 
year: “We currently have more than 
3200 Europe itineraries already fl agged 
as ‘defi nite departures’ – that’s over 
70 per cent of our entire European 
off erings. Plus, we are adding 20 new 

defi nite departures every day.
“Over the past few years we have 

seen a signifi cant increase in our 
regional itinerary bookings as more 
travellers search for truly authentic 
experiences while away. While the 
majority of our regional itineraries 
have recorded increases of around 20 
per cent, it is our Spain, Portugal and 
Morocco guided holidays that are the 
stand out, each recording a growth of 
up to 30 per cent on the comparable 
booking period in 2010.”

Viking Freya sailing on the Danube River (artist’s rendering)

With the Australian dollar at record levels against the euro, 
Australian travellers are looking further afi eld in Europe, with 
many wholesalers reporting that sales could hit record levels.

Exchange rate 
motivates Aussies to make 
travel dreams a reality

Cycling in France (image courtesy of Intrepid Travel) Mount Pilatus, Lucerne, Switzerland (image courtesy of Insight Vacations)
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EUROPE is the core business for Travelscene Shepparton in 

northern Victoria, with the region responsible for 70 per cent 

of consultant Joe Bovalino’s bookings. “Having a European 

background and being fortunate to have travelled to Europe 

many times has enabled me to specialise in this area,” he 

says.

And it is an area that largely sells itself. “My clients come in 

wanting to travel to Europe and most of them know what areas 

they would like to visit,” Joe says. But they do need guidance 

on such things as when to travel – most want to visit Europe 

in the northern summer, when crowds and temperatures are 

at their worst.

“Unless you’re heading over to lie on a beach somewhere or 

spend time visiting family and friends, spring and autumn are 

the ideal times to head over, the weather is usually quite mild 

and the crowds have not yet arrived,” he says.

The other area in which Joe fi nds himself most of use to 

clients is in deciding the form of travel – coach touring, rail or 

self-drive. “There is no right or wrong way to travel; this really 

depends on the individual. This is where I take quite a bit of 

time trying to explain to and establishing from my clients the 

best way for them to get the most out of their holiday.”

sellingEurope

All prices shown are per person based on twin share. Single rooms are available at a supplement, check our website for details. Prices are correct at time of print but are subject to change.  
Note air supplement may apply depending on airline availability. Terms & Conditions Apply. Lic No TTA 149 286 Bunnik Travel Pty. Ltd Lic No 32866 Bunnik Travel Pty Ltd

ASIA  INDIA & THE SUBCONTINENT  EUROPE  MIDDLE EAST  AFRICA  THE AMERICAS

1300 125 007 bunniktours.com.au

Explore Europe with Bunnik Tours
Europe is a continent full of  history, 
stunning scenery, world-famous 
museums, delicious cuisine and 
so much more! With Bunnik Tours, 
you’ll see all the great highlights of  
this extraordinary destination. 

Europe
Small Group Tours

ALL PRICESINCLUDE Airfares!

Full commission LAND & AIR Easier to book than a cruiseWe make travel easy for you & your clients:

 Airfares
 included!

Castles,  
Rivers & Alps
24 days from $9,137pp

An amazing mix of river cruising and coach sightseeing 
makes this one of the most unique tours offered in 
central Europe. Cruise the scenic Danube River, experience 
the splendour of Switzerland and the romance of 
southern Germany’s Rhine district. This tour has it all! 

Frankfurt - Rhine District - Heidelberg - Munich - Passau 
Vienna - Budapest - Bratislava - Wachau - Fussen  

Lucerne - Interlaken - Jungfraujoch - Lugano - Venice

22 Jun | 13 Jul* | 7 Aug | 13 Sep

*Marion Bunnik, one of 
the founding members of 
Bunnik Tours, will escort the 
13 July tour. Marion is a 
seasoned traveller and with 
nearly 40 years experience in 
the travel industry, you’ll find 
her passion for travel  
is contagious!

from $5,740 per person

TURKEY IN DEPTHDAY
TOUR20

from $6,973 per person

TURKEY & GREECEDAY
TOUR21

from $8,184 per person

MOSCOW TO PRAGUEDAY
TOUR23

from $7,719 per person

SPAIN & MOROCCODAY
TOUR24

from $8,203 per person

SPAIN, PORTUGAL & MOROCCODAY
TOUR27

from $8,280 per person

THE ANCIENT ROADDAY
TOUR26

INTREPID Travel has recently 
launched an expanded active 
range in Europe that includes 
new walking and cycling 
adventures. New countries 
have also been added – Austria, 
France, Greece, Italy and 
Romania.

“We see active holidays as a 
real growth area for us, so we 
are excited to off er an extended 
range that includes more 
trips and more destinations,” 
Intrepid’s general manager, 
global sales James Th ornton, 
said. “Th ere’s a real focus on 
mind, body and spirit from 
one of our key demographics, 
professional women aged 25-40 
and we think this will really 
appeal to them. It also allows us to 
target men in the same age group.”

Trips include walking adventures along the
Amalfi  Coast in Italy, kayaking on the Mediterranean
 in Turkey and cycling through France. One cycling 
holiday includes an ascent of the Col de Tourmalet, 
one of the legendary climbs of the Tour de France. 
Th e climb is a fi erce one, but the exhilarating 35km 
downhill run to the fi nish line is a reward. It can 
be experienced on the eight-day “Classic Cols of 

the Tour de France” trip from Ax-les-Th ermes to 
Argeles Gazost. Th e price starts from $1610 per 
person.

A gentler option is cycling through the Loire 
Valley, travelling along quiet country lanes and 
through sleepy rural hamlets while chateaux-
hopping on a fi ve-day “Loire Cycling Weekend” 
starting and ending in Amboise. Prices are from 
$1200 per person.

Intrepid extends active holidays range

Europe sales make 
up 70% of business 
says agent

Cycling through the Loire Valley in France
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ARCTIC specialist 50 Degrees North is extremely 
bullish about its prospects for the rest of 2011 and 
beyond. Director Tietse Stelma said winter was 
predicted to be especially strong, although the main 
season for the far north was generally the summer 
months.

He credited the recent launch of the company’s 
dedicated Aurora Borealis brochure and the fact that 
the 2011/12 northern winter was predicted to display 
some of the most intense occurrences of auroras in the 
sun’s 11-year cycle, the so-called ‘solar maximum’.

“More people than we had ever imagined seem to 
have the Northern Lights, a spectacular phenomena, 
on their ‘must see’ list,” Stelma said. Th e company 
names eight places where the chances of seeing the 
aurora are strongest: Tromso in northern Norway, 
Karasjok in Norwegian Lapland, Lofoten in northern 
Norway, on the Norwegian Coastal Voyage, from the 
Icehotel at Jukkasjarvi in Swedish Lapland, Saariselka 
in Finnish Lapland, Reykjavik in Iceland and 
Kangerlussuaq in Greenland.

50 Degrees North has a range of holidays – from a 
cruise around Lofoten on a tall ship and an Iceland 
Super-Jeep Adventure to a week-long exploration of 
Greenland and a dog sled expedition to the century-
old SV Noorderlicht, a unique accommodation that 
spends part of the year trapped in the ice.

SEABOURN’S all-suite ships will explore 165 diff erent 
destinations in Europe on cruises of seven to 19 days next year. 
Cruises start from $US2678 per person for a seven-night cruise 
from Rome to Athens on Seabourn Pride, departing November 
10, 2012, and calling at a range of ports including Naples and 
Mykonos.

Following the debut of Seabourn Quest in June this year, the 
luxury cruise line will operate a record six ships in Europe. 
“Europe is really a destination that travellers will return to again 
and again,” said Seabourn president, Richard Meadows. “No 
matter how many times you visit great European cities, you 
always discover something new. Our Seabourn ships also take 
our guests into smaller, hidden gems that many travellers never 
see,” he said. 

Following its maiden world cruise in early 2012, the 450-guest 
Seabourn Quest will off er cruisers an extended April-to-
November season of voyages exploring the Mediterranean. 
Seven-day cruises between Venice, Athens, Istanbul, Rome and 
Barcelona can be combined into longer voyages with diff erent 
ports and extra savings. 

Other features of the eight-month 2012 Europe program 
include summer cruises in Scandinavia, the Baltic and the 
Norwegian Fjords on Seabourn Pride and Seabourn Sojourn, 
including three-day visits to St Petersburg. Seabourn Sojourn will 
also introduce a new home port of Hamburg off ering a 12-day 
cruise between Lisbon and Hamburg, a 12-day Baltic roundtrip 
cruise and a 10-day cruise to Copenhagen.

Seabourn cruises ventures to 165 
European destinations

Intense Northern Lights season 
expected to drive bookings

Aurora, Finland (VisitFinland)
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AF’s new Premium Voyageur class available 
through Singapore, Hong Kong

AIR France has launched Premium 
Voyageur, a new private cabin on 
selected long-haul fl ights situated 
between the business and economy 
cabins. Air France is the fi rst European 
airline to off er fi xed-shell seats, and 
says it is the fi rst airline in the world 
to off er so much leg-room in this 
intermediate cabin range. 

Th e new class is available through 

Singapore and Hong Kong from fi ve 
Australian cities. Via Singapore it is 
available from Adelaide, Brisbane, 
Melbourne, Sydney and Perth on 
code-share Qantas fl ights to Singapore 
in economy class with onward 
connection on Air France fl ights to 
Paris and other European cities in 
Premium Voyageur.

Th rough Hong Kong, it is available 

ADINA Hackescher Markt, the largest of 
three Australian owned and operated Adina 
Apartment Hotels in Berlin, has recently 
opened. It is situated in one of Berlin’s most 
vibrant emerging districts. Hackescher Markt 
features bars, restaurants, boutiques, galleries 
and museums, and is close to some of Berlin’s 
classic landmarks such as Alexander Platz, 
Brandenburger Tor and Museums Island.

Adina Hackescher Markt features 145 one 
and two-bedroom apartments and studios. 
Each features fully equipped kitchens, 
separate lounge and bedrooms, internal 
laundries, fl atscreen televisions, iPod docking 
stations and work desks.

Adina says charcoal and black sets an 
edgy mood in the building’s interior, while 
gold accents highlight the warm tones of the 
indigenous Australian art dotted throughout 
the hotel. The hotel also features a Wellness 
Area with a Swarovski-encrusted ceiling 
depicting the Southern Cross, the Aveda 
Salon and Spa, and Alto Bar and Restaurant 
featuring a large breakfast menu, wide tapas 
selection and an Australia wine list.

Toga opens third 
Berlin Adina 
apartment hotelfrom Brisbane, Melbourne and Sydney 

on a similar Qantas code-share arrange-
ment on the fi rst leg, followed by 
Premier Voyageur through to Europe.

Air France has been gradually 
introducing this new cabin since 
August 2009 on its entire international 
long-haul network on fl ights operated 
by Boeings 777s, Airbus A340s and 
A330s, and ex-Australia it is off ering 
a price of $3100 gross before tax and 
surcharges.

Air France, KLM and the Jetstar 
Group of Airlines (Jetstar, Jetstar Asia/
Valuair and Jetstar Pacifi c) have also 
entered into a landmark interline 
agree-ment. Th e deal sees Jetstar, Air 
France and KLM form an interline 
partnership which will encompass all 
Jetstar ports, which now total almost 
60 across the network including 21 
direct markets into Singapore, and Air 
France and KLM hubs in Paris and 
Amsterdam.

Th is is the fi rst interline agreement 
covering all Jetstar airlines as a collect-
ive signed with a full-service carrier 
outside its parent company Qantas.

www.fiftydegreesnorth.com

1300 422 821

Aurora Borealis tours 
Treat your clients to something different 

Tromsø & the Lyngen Alps
Enjoy the Arctic city of Tromsø - one of the best and most 

cosmopolitan places to observe the Northern Lights spectacle. 

5 days ex Oslo, independent departures from $ 2,200 twin share

Licence: 32937

Dog Sled Expedition to 
Ship in the Ice
Mush your own dog team travelling to the remote Templefjord 

for a stay on board the schooner SV Noorderlicht in the ice. 

Small group - exclusive experience - warm & cozy cabins. 

5 days ex Longyearbyen, Svalbard from $ 3,290 twin share  

Lofoten Adventure Week
Spend a week in the Lofoten Archipelago and experience 

the spectacular Aurora Borealis. 6 days ex Oslo, 

independent departures from $1,750 twin share

Tailor made for your valued clients
Independent Tours - Fly Fishing - Treks & Skiing - Wildlife - Special Interest

Speak to a real destination expert about options for your clients or group 

Anything above 50 degrees north or below 50 degrees south (Antarctica)
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The northern winter 2011/12 is predicted to display the most 

intense Aurora sightings in the 11 years cycle of the sun.



European Christmas Tours
•  Swiss Christmas Break – 8 days

•  Austrian Christmas Break – 8 days

•  German Christmas Break – 8 days

•  Christmas in the Austrian Tyrol – 10 days

•  German Fairytale Christmas – 10 days

•  Austrian White Christmas – 10 days

•  Christmas in the Slovenian Alps – 11 days

•  Christmas in the Swiss Spa Resort – 11 days

•  Christmas in the Italian Castle – 11 days

•  A Medieval Bohemian Christmas – 12 days

European New Year Tours
•  New Year in an Italian Castle – 7 days

•  New Year in Bavaria – 7 days

•  New Year in Paris – 7 days

•  New Year in London – 7 days

•  Swiss Christmas Break – 8 days

Dreaming of a White Christmas?

IMAGINE...waking up on Christmas Day in an 800 year old Coaching Inn

deep in the heart of the snow covered mountains of Austria or maybe in

a picture perfect hotel in the Bavarian Alps, under the shadow of the

romantic fairytale castle of ‘mad King Ludwig’.

Join in all the fun of honoured celebrations in cobbled stoned, medieval town squares

where you’ll drink mulled wine and indulge yourself with hot roasted chestnuts and

sizzling bratwurst in Europe’s festive Christmas Markets.

Albatross Tours has 17 European Christmas and New Year escorted tours ranging from 7

to 12 days, all with guaranteed group departures, relaxed schedules and with 3, 4, 5 and

7 night stays in the same hotel over Christmas.

Designed specifically for Australians and New Zealanders, each tour usually starts with in

depth visits to the more major cities but then, as Christmas approaches, they escape to

the forest covered mountains, medieval castles and nostalgic, selected (first class) smaller

hotels to capture that essential European Winter Magic.

Let Albatross make your client’s next Christmas a holiday that they will

remember forever…

NEW 2011 CHRISTMAS BROCHUREOUT NOW!

Call 1300 135 015 or visit
www.albatrosstravel.com.au 
Brochures available from TIFs.

T H E  A L B A T R O S S  T R A V E L  G R O U P ,  C O M E  S H A R E  O U R  L O V E  O F  E U R O P E

Lic No TAG 1374_ATG0365
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‘Spain, Portugal and Morocco’ tour hot for Bunnik Tours
BUNNIK Tours reports a strong 
increase in Europe bookings in 2011, 
and expects the trend to continue into 
next year. 

Bunnik’s national marketing 
manager, Victoria Brett, said the 
company’s new 27-day tour to Spain, 
Portugal and Morocco was proving 
extremely popular, with many 
departures having almost sold out 
already. 

Turkey was another destination 

that was increasing in popularity, she 
said. “We also operate a number of 
unique European itineraries which 
always prove popular, in particular our 
‘Moscow to Prague’ tour and ‘Castles, 
River and Alps’ which is a fantastic 
itinerary that combines the best of 
European river cruising with coach 
sightseeing.”

Bunnik has a range of small group 
tours and independent packages for 
Europe. Tours range from a 16-day 

“Treasures of Eastern Europe” tour 
that covers the main cities of Austria, 
Hungary, Poland, Germany and the 
Czech Republic (priced from $5984) 
to a 24-day “Castles, Rivers and Alps” 
tour, priced from $9137, that visits 
Germany, Switzerland, Austria, Italy, 
Slovenia and Hungary.

Among the independent options are 
an eight-day Adriatic cruise priced from 
$1743 and a seven-day “Highlights of 
Russia” tour priced from $1650.

TO BOOK, CONTACT DISCOVER THE WORLD MARKETING TRAVEL 1800 OCEANS (1800 623 267)
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January - March 2012

WINTER WILDERNESS
CHOICE OF 11 OR 12 NIGHTS – OSLO ROUND-TRIP

Fares from AUS5,234pp*
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Daily Departures 11/12

SPECTACULAR NORWAY
9-15 DAYS – OSLO ROUND-TRIP

Fares from AUS2,306pp* 

June – September 2011

LAND OF FJORDS     

11 DAYS – OSLO ROUND-TRIP

Fares from AUS4,626pp* 

* Package Fares quoted are per person based on twin-share (double occupancy) accommodation, in Australian Dollars 
inclusive of all taxes, port charges and fuel surcharges current at time of printing (subject to change until ticketed).  Fares 
are valid for new bookings only, subject to availability at time of booking, not combinable with any other offers and 
marketing partner benefits, are capacity controlled and may be withdrawn at any time without prior notice.  Fares are 
based on seasonal voyage departure date on lowest price Inside cabin (cabin grade ‘I’) or lowest Outside cabin grade 
(cabin grade ‘L’) on selected sailings only.  Fares vary based on date of booking, sailing date and season.  Fares shown 
are for the lowest priced sailing of multiple departure dates including any applicable Early Booking Savings (subject to 
availability and booking date).  Economy class flight based on ‘K’ booking class.  All fares are subject to currency exchange 
fluctuations.  Contact Discover the World Marketing Travel Services for up to date fares and full Terms & Conditions.

DISCOVER NORWAY 
. . . With a Difference

Viking set for four new vessels in 2012
VIKING River Cruises will unveil four new state-of-the-art 
vessels at the start of its 2012 sailing season. Viking Freya, 
Viking Idun, Viking Njord and Viking Odin are the fi rst of what 
Viking calls Longships, a new class of vessel.

Designed by the team behind the Disney Dream and 
Seabourn’s yachts, the new ships are modelled on the long 
and graceful design of ancient Scandinavian vessels and 
were named after key members of the Norse pantheon.

“Innovation has been a hallmark of how Viking River 
Cruises has grown its business from its inception, with our 
guests serving as our inspiration,” Torstein Hagen, Viking’s 
chairman and CEO, said. “We were the fi rst to introduce 
hotel-style beds in Russia, the fi rst to design purpose-built 

ships to navigate the Elbe and the fi rst to introduce hybrid 
engines that deliver a quieter and more peaceful experience 
to guests with Viking Legend.”

By shifting the corridor one metre and reorienting the 
staterooms to create additional space, the new Longships 
will feature “the largest suites in Europe”, with separate 
sleeping and living rooms in each of its Explorer Suites and 
Veranda Suites, as well as “more full-size rooms and full-size 
verandas than other European river cruise vessels”. 

Three-quarters of the staterooms will feature a veranda, 
French balcony or both.

Viking River Cruises notes that commissions average more 
than $1000 per booking.

Ephesus, Greece
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Viking River Cruises Verandah Suite
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Experience the festive season in Italy or 
Slovenia with Albatross Travel
CHRISTMAS and the New Year are 
the focus of two Albatross Travel 
journeys in Italy and Slovenia. One 
off ers the chance to celebrate the New 
Year in a castle set in the foothills of 
the Italian Dolomites. Th e trip also 
includes Lake Garda and picturesque 
Desenzano, medieval Innsbruck in 
Austria, entrance to Swarovski Crystal 
World, the chic ski resort of Cortina 
d’Ampezzo, Venice and stylish Milan.

Th e seven-day escorted tour 
includes a tour manager, fi rst-class 
touring coach for sightseeing, six 
nights’ accommodation, most meals 
including a New Year Eve’s castle gala 
dinner and end-of-tour tips to the tour 
manager, drivers and guides. “New 
Year in an Italian Castle” is priced at 
$2189 per person (twin share) and 
departs from Luzern on December 28 
this year.

Th e other trip spends four days over 
Christmas on the shores of Lake Bled, 
deep in the Slovenian Alps. It also 
takes in Innsbruck, the fairytale castle 
of Neuschwanstein, Bolzano, the snow 

June start for new 
Emirates’ Geneva 
service
GENEVA will be added to Emirates’ 
European route network from June 
1. Th e Dubai-Geneva service will 
be operated by a combination of 
Boeing 777-200LR and Boeing 
777-300ER aircraft  in a three-
class confi guration, off ering fi rst 
class private suites, lie-fl at seats in 
business class, and economy class.

Th roughout all cabin classes, 
passengers can experience the latest 
version of the airline’s in-fl ight 
entertainment system, which off ers 
more than 1200 channels.

“Geneva is our second gateway 
into Switzerland aft er Zurich. We 
see strong demand for both leisure 
and business travel, bearing in 
mind the presence of hundreds of 
international organisations and 
Geneva’s status as a major fi nancial 
centre,” said Richard Vaughan, 
Emirates’ divisional senior vice 
president, commercial operations 
worldwide.

AF-SING10208-04_150x220_R2_P.indd   1 7/13/10   11:08:21 AM

Lake Bled, Slovenia

fi elds of Kranjska Gora in the Julian 
Alps, the old city of Ljubljana, Lake 
Bohinj, Venice and an Italian Castle 
stay.

Th e tour also takes in the Christmas 
markets at Innsbruck, the Passion 
Play village of Oberammergau and a 

Boxing Day brass band concert.
Th e 11-day escorted tour includes 

10 nights’ fi rst-class accommodation, 
most meals including a Christmas Day 
turkey lunch and tips. It costs from 
$3329 per person (twin share), and 
departs from Munich on December 18.



 

 

30 travelBulletin  May 2011

destinationEurope

Finnair Lounge award supports airline’s 
focus on customer service
HELSINKI-Vantaa airport’s Finnair 
Lounge has been chosen as the world’s 
best from a list of 600 lounges in a poll 
of 40,000 frequently-travelling Priority 
Pass customers. It’s the fi rst time that 
a lounge outside America has won the 
award in its seven-year history.

Th e Finnair Lounge and the new 
generation Finnair Spa and Saunas 
off er wellness and comfort services 
for passengers connecting on Finnair 
fl ights between Europe and Asia. 
“Th e Finnair Lounge and Spa and 
Saunas are an authentic entity in the 
airport environment that demonstrate 
Finnair’s real concern for its customers’ 
wellness,” Markku Remes, who is 
responsible for the development of 
Finnair customer service at Helsinki-
Vantaa, said. 

“We want to distinguish our advan-
tages in the hotly competitive Europe-
Asia market with excellent services. 
Th is award is fi ne recognition of how 
our service renewal is succeeding.”

Th e lounge has space for about 250 
travellers and its facilities include six 

shower rooms, a varied buff et, a Via Bar 
and Samsung LED TVs in relaxation 
areas. Work facilities include a free wifi  
network, Apple iMac workstations, 
and the Finnish Powerkiss desk whose 
functions include wireless mobile 
phone recharging.

Th e Finnair Lounge is open for 
Finnair and oneworld tier level and 
business class passengers and for a fee 
to other customers. It is open daily 
from 6am to midnight, while the Spa 
and Saunas complex is open from 
10am to 11pm.

Cruiseaway 
launches ‘Souvlaki 
to Sauerkraut’ 
holiday
A NEW three-week fl y/cruise/tour from 
Cruiseaway named “Souvlaki to Sauerkraut” 
visits more than just Greece and Germany, 
as its name might suggest. The holiday, 
with numerous departure dates this year, 
starts with a fl ight to Rome followed by a 
seven-night, Italian-style cruise around the 
Greek islands aboard Costa Cruises’ Costa 
Romantica. 

Add to that three nights to explore Rome, 
two nights in Frankfurt and then a six-night, 
fully escorted tour of Germany and Austria, 
taking in castles and palaces and including 
a Rhine river cruise. Cruiseaway says the 
October 4 departure represents especially 
good value, visiting at the time of year when 
the trees along the Rhine and Romantic Road 
turn an array of golds, reds and russets. 

The cost, including fl ights to Europe and 
back to Australia, starts from $5799 (twin 
share) per person. For clients aged 60 
years or over at the time of departure from 
Australia, Cruiseaway deducts a further $50 
per person (twin share). 

Includes:

 A brand new tax free Peugeot

 Full insurance cover

 Unlimited kilometres

 24hr roadside assistance

 Additional Drivers & more!

Ask us about the 508 and RCZ models.
Available for lease from mid 2011.

For bookings and information 
call 1300 363 500 or 
visit www.driveaway.com.au
ABN 67 107 041 912  Lic No 2TA 6087

Drive Europe with 
Peugeot Leasing.
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2011 – the year to explore more remote locations
DISCOVER the World Marketing 
Travel has launched a range of 
Discover Norway cruise and tour 
packages that combine Hurtigruten’s 
round-trip Norwegian coastal voyages 
with what the company calls “a blend 
of unusual travel experiences designed 
to aff ord travellers an intimate journey 
into the heart of Norway”.

Among these experiences are 
spending two nights in a boutique 
fj ord-side guesthouse, mushing 
a sled-dog team for two days to a 
remote mountain cabin, and a visit to 
the village of Flam with a ride on the 
famous Flam Railway.

Marketed as “the world’s most 
beautiful voyage”, the 12-day 
Hurtigruten journey is from Bergen 
to Kirkenes and back, calling in at 
more than 30 ports along the way. 
Th ere are departures almost every day, 
which means clients can experience 
the cruise in every diff erent season. 
Among the highlights are visits to 
Trondheim’s Nidaros Cathedral and 
the Lofoten Island, and a chance to see 
the breathtaking Northern Lights.

Discover the World Marketing Travel 
says the booming Australian dollars 
means that 2011 has become the year 
to explore more remote locations.

Fancy a Ferrari in 
Europe?
APART from its standard car hire deals and 
its Peugeot Leasing program, Driveaway 
Holidays can provide luxury cars in Europe – 
clients can have the thrill of sitting behind the 
wheel of a Ferrari, Maserati, BMW or Porsche. 
The Peugeot leasing program is for travellers 
taking a car from 21 to 175 days, and provides 
substantial savings over rentals for long-term 
arrangements. Driveaway also has an early 
bird deal available for rentals in France, with 
substantial discounts for bookings made and 
paid for more than 30 days in advance. The 
deal applies until March 31 next year. 

The company can also arrange the pre-
booking of ferries from the UK to Ireland or 
vice-versa. Stena Line travels from Holyhead 
to Dun Laoghaire and Dublin Port, Fishguard to 
Rosslare and Belfast to Stranraer; Irish Ferries 
run from Holyhead to Dublin and Pembroke to 
Rosslare.

Geiranger Fjord, Norway

COX & Kings is off ering a European holiday with 
a diff erence to Georgia, a country it describes as an 
emerging tourism hotspot. Th e eight-day “Wonders 
of Georgia” escorted small group journey provides 
an in-depth exploration of the nation from $1662 
per person (twin share).

Located at the crossroads of Europe and Asia, 
Georgia is a country of outstanding landscapes, 
medieval churches and rock cave monasteries. Th e 
tour departs Tbilisi and explores the UNESCO 
World Heritage sites of Mtskheta, Bagrati and Gelati, 
Georgia’s principal wine-making region Kakheti 
and Davit Gereja, a complex of 22 monasteries 
carved into the rock. A three-day tour extension to 
Armenia is available.

“Wonders of Georgia” is valid for sale until 
October 2 this year and includes seven nights’ 
accommodation, small group sightseeing, transport 
by quality air-conditioned vehicles, services of a 
tour escort/local guides and entrance fees for sites 
on the itinerary.

Experience Georgia – a ‘holiday with a diff erence’

Davit Gareja Monastery, Georgia
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MSC Cruises releases ‘festive’ specials

In 2012 Viking will introduce four new sophisticated vessels featuring Europe’s largest real suites and staterooms. 
Plus, we continue to offer your clients great travel value.

2012 - Now open for bookings

T H E  W O R L D ’ S  L E A D I N G  R I V E R  C R U I S E  L I N E . . . B Y  F A R ®

*Conditions: Price listed in Australian dollars and valid on 2012 sailings only. Must book and pay in full by 31 July 2011. Discounts combinable with Past Passenger 
Discount and valid for new bookings only. Price is based on 24 Nov 2012 departure in Cat F stateroom. Visit www.vikingrivercruises.com.au for full booking conditions.

15-day Grand European Tour from $3,599 per person, twin share*
Save $2,000 per person. Book and pay in full by 31 July, 2011.

To book call Viking at 1800 829 138. Visit vikingrivercruises.com.au to learn more.

Barcelona, Spain

MSC Cruises has launched some 
early specials for its Christmas and 
New Year Mediterranean cruises, and 
notes that its policy of free cruises 
year-round for children under 18 
gives families the chance for a unique 
celebration far from home.

A seven-night Christmas cruise 
aboard MSC Splendida is priced 
from $989 per person (twin share), 
which includes on-board meals and 
entertainment, port charges for adults, 
the captain’s cocktail party and gala 
dinner. Th e ship, like the two other 
MSC vessels on Christmas cruises, 
will be decorated with wreaths and 
Christmas trees, and a midnight mass 
will also take place in the ship’s theatre.

“Th ere will be competitions and 
trivia on Christmas origins and 
traditions as well as a Christmas 
bingo,” Lynne Clarke, managing 
director of MSC Cruises Australia 
and New Zealand, said. “For the kids, 
Santa Claus will visit and craft -making 
and storytelling activities will be held. 

“When you consider children 

under 18 years cruise free when 
sharing a cabin with two adults (they 
need only to pay port charges), the 
Christmas cruises are a real bargain 
and very diff erent from the traditional 
celebrations at home. 

Before boarding and during the 
cruise, Australians will have the 

chance to sample the spirit and 
excitement of a European festive 
season.”

MSC Splendida will also sail a seven-
night New Year cruise starting in Genoa 
and including Barcelona, Casablanca, 
Gibraltar and Marseille, priced from 
$1099 per person (twin share).

Fly-stay-cruise from 
Venice to Rome
CREATIVE Cruising has an 11-night fl y/stay/
cruise package that includes seven nights 
aboard the Norwegian Jade from Venice 
to Rome and return economy airfares with 
Emirates, priced from $4199 per person.

The cruise departs on October 8, 
beginning with two nights’ pre-cruise 
accommodation at the Ruzzini Palace Hotel 
in Venice, with breakfast daily, a Venice 
walking and gondola tour and return airport-
hotel-port transfers included in the package.

The voyage calls at some of Europe’s 
best and lesser known destinations, 
including Koper in Slovenia, Split and 
Dubrovnik in Croatia, Messina in Sicily, and 
Naples and Rome in Italy. 

On arrival in Rome, private transfers 
take holidaymakers to accommodation at 
the Hotel Diana for two nights, including 
breakfast daily, a full-day Rome tour and 
hotel-airport transfers. All air taxes are also 
included in the price.

CREATIVE Holidays predicts that Australian 
travellers will be more prepared to spend big 
this year due to the strength of the Australian 
dollar, so it is offering more fi ve-star hotel 
options in major European cities through its 
‘Spoil Yourself’ hotels, which include The 
Langham and Hilton Park in London and the 
Hilton Arc De Triomphe in Paris.  

Another new addition this year for Creative 
Holidays is a range of highlighted ‘Design 
Hotel’ properties, which include some of 
Europe and the UK’s most interesting and 
unique accommodation places. All feature 
distinctive architecture or interior style. 

Creative’s stablemate Insight Vacations 
says some new autumn touring options 
include the seven-day “Magical Switzerland” 
trip and the 10-day “Best of Italy”. 

“Heading into the second half of the year, 
we expect Europe to continue to pull in 
good numbers, not only with the remaining 
itineraries in the summer season, but also 
with the recent launch of our 2011/12 Winter 
Europe and Eastern Mediterranean brochure,” 

managing director Lorraine Sharp said. 
Another Travel Corporation brand, Trafalgar, 

is hailing the success of its ‘At Leisure’ 
program with both agents and consumers. 
Managing director Matthew Cameron-Smith 
said, “After undertaking extensive consumer 
analysis, we modelled the new program on 
three key features identifi ed by our past and 
prospective clients, FIT and cruise passengers 
being, choice, freedom and fl exibility; and 
authentic, traditional experiences.  

“Travel days begin no earlier than 9am, 
itineraries spend a minimum of two or three 
and up to six nights in each destination, 
guests are provided with a hop-on hop-
off city sightseeing ticket in major cities for 
independent exploration on free days, but still 
have the guidance and expertise of a Trafalgar 
tour direction should they need directions or 
assistance. We have scheduled more free 
time in each destination allowing guests the 
chance to explore what they want, in their own 
time, while still offering optional excursions 
and suggestions.”

Creative predicts Aussies to spend big

UK &
EUROPE

Theatre is the biggest 

attraction in London! To 

ensure your clients have a 

memorable London Theatre 

experience, Creative Holidays 

has combined dinner at a 

London restaurant & a ticket to 

one of a number of London’s 

top selling shows, including:

LOVE NEVER DIES - the sequel  

to The Phantom of the Opera 

is Andrew Lloyd Webbers 

new hit show!

JERSEY BOYS - Discover the  

story of a group of working  

class boys from the wrong 

side of the tracks!

LION KING - Disney’s musical 

phenomenon continues 

to captivate audiences 

of all ages.

WICKED - transports 

audiences to a spectacular 

fantasy world of witches 

& wizards!

MAMMA MIA! - the global  

phenomenon based on 

the songs of ABBA.

Packages can be 
booked via i-CREATE or 

by calling 131 222

Enjoy a 
memorable 
night out 
in London’s 
West End 
with Creative 
Holidays’ 
Theatre 
packages!


