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AIRLINE TRAFFIC NUMBERS RISE 
WITH ‘THE WORLD MOVING AGAIN’

Leisure and business travellers are back in the air, which is good news for both airlines and agents. But airline profi t margins 
will remain subdued with rising fuel prices and increased capacity limiting fare increases.

By Jane E. Fraser

THE downturn is offi  cially over 
for airlines, with traffi  c above 
pre-recession levels and only 
dampened by bad weather.

While profi t margins remain low – 
and will be further challenged by rising 
fuel prices – IATA fi gures show global 
air traffi  c is up four per cent on the pre-
recession benchmark of early 2008.

“Th e world is moving again,” says 
IATA director general Giovanni 
Bisignani.

“Aft er the biggest decline in the 
history of aviation in 2009, people 
started to travel and do business again 
in 2010. Airlines ended the year slightly 
ahead of early 2008 volumes.”

Full year passenger traffi  c for 
2010 was up 8.2 per cent on 2009, 
outstripping capacity growth of 4.4 
per cent. Th is brought the average load 
factor up to 78.4 per cent – a 2.7 per 
cent increase on 2009.

Middle Eastern carriers continue to 
be the strongest performers, with their 
2010 fi gures up nearly one-fi ft h on the 
previous year. 

Th is was on the back of a huge 13.2 
per cent capacity increase, yet load 
factors for the region remained at 76 
per cent.

Asia Pacifi c carriers are also 
performing strongly – well ahead of 
their US and European counterparts.

Traffi  c for 2010 was up at least 
nine per cent on 2009, depending 

on which figures you use.
Th e Association of Asia Pacifi c 

Airlines (AAPA) puts it at 13 per cent 
(or 9.8 per cent when measured in 

revenue passenger kilometre terms), 
against a “relatively restrained” 4.1 per 
cent increase in capacity.

AAPA director general Andrew 
Herdman says while monthly growth 
rates have slowed “as the recovery 
phase is completed”, traffi  c volumes 
have surpassed their pre-recession 
peaks.

Herdman says the outlook remains 
positive, with the Asia Pacifi c region 
leading the way in the strong rebound 
of international trade.

IATA’s Bisignani says the challenge 
for airlines is to turn the recovered 
demand into sustainable profi ts, with 

profi t margins sitting at a “pathetic” 
average of 2.7 per cent (a fi gure that 
will be sadly familiar to many travel 
agencies).

Adding to the challenge is a sharp 
rise in oil prices, which airlines 
including Qantas, Cathay Pacifi c and 

THE crystal ball has more good news for airlines and agents, with global passenger numbers 
expected to grow by nearly six per cent a year over the next few years.

Asia Pacifi c airlines will continue to be at the head of the pack, with forecast growth of 7.6 
per cent each year up to 2014.

IATA says the Asia Pacifi c region is playing an ever-increasing role in aviation.
“By 2014, one billion people will travel by air in Asia Pacifi c,” says IATA director general 

Giovanni Bisignani. “That’s 30 per cent of the global total and a four percentage point increase 
from the 26 per cent it represented in 2009.”

The longer term

Air France business class seat

Singapore Airlines are attempting to 
recoup through fuel surcharges.

IATA says it banked on an oil price 
of $US84 per barrel when setting its 
forecasts for 2011, but prices have been 
hovering around the $US110 mark.

“Fuel accounts for 27 per cent of 
operating costs and a sustained rise 
in the oil price could spoil the party,” 
Bisignani says.

On the yield front, IATA is looking 
to stability rather than further 
improvement; average fares are still 
about 10 per cent lower than pre-
recession levels but substantially 
higher than they were at the depths of 
the downturn.

Continually improving passenger 
mix will work in favour of yields, but is 
likely to be off set by additional capacity 
on key routes, which will limit airlines’ 
ability to raise fares.

“It (additional capacity) may also 
reduce scope for recouping additional 
fuel costs,” IATA says.
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Air Pacifi c extends Los Angeles airfare sale
AIR Pacifi c has extended the sale period for its Australia to Los 
Angeles economy special until June 30, for travel up to the end 
of March next year.

Adult fares including taxes start at $945 return out of Sydney 
and Brisbane and $1142 return out of Melbourne.

Stopovers in Nadi are allowed in both directions, without 
charge, making it easy for travellers to combine a trip to the US 
with a beach break in Fiji.

Air Pacifi c, which is a full-service carrier, also has a year-round 
business class fare to the US, with prices starting at $7068 return 
out of Sydney or Brisbane and $7160 return out of Melbourne.

For those who want to fl y business class to Nadi, the carrier has 
re-introduced a business class fare special from $1264 return out 
of Brisbane, $1354 out of Melbourne and $1355 out of Sydney.

RJ’s new A330s 
attracts more 
travellers
ROYAL Jordanian manager Australia Iain 
Ferguson says the carrier has had a positive 
response to its new A330s with enhanced 
onboard facilities.

The aircraft were introduced in June last 
year while RJ waits for delivery of 11 delayed 
Boeing Dreamliners (now due from 2013).

Ferguson says the new A330 aircraft, 
which include personal infl ight entertainment 
in all cabins, represent a 50 per cent capacity 
boost for local markets.

“As a consequence of this additional 
capacity, and increasing awareness of RJ’s 
renowned Crown Class, coupled with a 
competitive range of Crown Class net fares 
ex Australia (available through consolidators), 
we are seeing a signifi cant increase in both 
Crown Class and economy traffi c,” Ferguson 
says.

In other Royal Jordanian news, the carrier 
will have Berlin back in its network from 
June, with a direct service from Amman.

Service to the German capital will resume 
after a decade-long absence on the route, 
which is now deemed to have enough 
demand to support a service.

Finnair-Jetstar link to improve access for Aussie market
FINNAIR is due to open its Singapore gateway 
at the end of May, working with Jetstar to 
improve access and capacity for the Australian 
market.

Jetstar services from Australia will link up 
with new Finnair services between Singapore 
and northern Europe, operated with A330 
aircraft.

Finnair and Jetstar began an interline 
agreement in December, with Finnair 

passengers able to purchase Jetstar segments 
as part of an integrated itinerary, sold on a 
Finnair e-ticket.

Finnair passengers can connect to Jetstar 
services in Osaka, Tokyo, Bangkok or Hong 
Kong, with Singapore soon to join the list.

The interline agreement also covers services 
operated by Jetstar Asia, Valuair and Jetstar 
Pacifi c.

“The new interline agreement makes 

travelling to and from the destinations covered 
by the new partnership easy and convenient,” 
says Finnair spokesman Paavo Virkkunen.

Finnair has also expanded its codeshare 
arrangements with oneworld partner Qantas.

The airlines are now codesharing on services 
between Helsinki and Sydney via Bangkok and 
from May will codeshare on fl ights between 
Helsinki and Sydney, Melbourne, Brisbane, 
Perth and Adelaide.

The holiday program of

*Departing Launceston to Melbourne. Seats are limited and may not be available at peak times or on all fl ights. Package price is correct as at 15 Nov 2010. Package on sale until 28 February 2011 (or until sold out) for travel 10 April - 5 June 2011. During some periods air and hotel 
pricing may not be available and/or surcharges may apply. Prices are subject to availability and are not guaranteed until the booking is completed and confi rmed. Full payment is required at the time of booking and cancellation or amendment fees apply. Package pricing is based on web 
bookings or $30 more per person by phone, capped at 4 people. A credit card service fee is included in the total package price. Prices based on direct route, including taxes, levies and other government charges which may vary and are subject to change. Seasonal surcharges may apply. 
Package prices quoted are based on double occupancy, per person, per package. Prices based on lead-in room, additional rooms available. Checked baggage charges apply. Pre-pay $10 online for up to 23kg of checked baggage per person, per one way fl ight, or pay $20 at the airport for 
the same allowance (excludes Velocity Gold and Silver Members). Excess baggage above 23kg will attract a charge of $10 per kg (or part thereof). Visit www.virginblue.com.au for more information.  VIR0118

virginblue.com.au/bhagents

$458*from

per person

Holiday includes return airfares to 

Melbourne, 2 nights accommodation and 

tickets to the show.

Your clients will go wild for a night of big hair and even bigger rock

anthems as the greatest hits of the 80s are re-ignited in the stage 

spectacular, ROCK OF AGES. With classics from iconic rockers Foreigner, 

Journey, Styx, REO Speedwagon, Poison and more, they’ll be having 

nothing but a good time. There are only a limited number of packages, so you 

could say this is your final countdown.

ROCK OF AGES the Broadway musical, Melbourne from April 2011.
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Air Pacific, Fiji’s national 
airline, has been operating 
for over 59 years and 
has earned an envious 
reputation as the prime 
carrier on the Australia-Fiji 
route, offering typically 
gracious Fijian service  
with an abundance of 
warm smiles.

Fiji is home to the world’s friendliest people and 
the natural island warmth of the cabin crew is 
the hallmark of Air Pacific’s service, whether 
travelling in Tabua (Business) Class or Pacific 
Voyager (Economy) class. Of course, younger 
travellers are well catered for by our friendly 
crew, and discounted fares apply.

Our fleet of Boeing 747s, 767 and 737s fly from 
Brisbane, Sydney and Melbourne to Nadi and 
beyond to Honolulu, Los Angeles, Vancouver, 
Hong Kong, Auckland, Christchurch, Samoa, 
Tonga, Vanuatu, the Solomon Islands, Tuvalu 
and Kiribati. All flights allow a Fiji stopover.

As a full service international airline, all flights 
from Australia include complimentary meals 
and beverages. There is also a wide choice of 
complimentary in-flight entertainment options 
with free headsets, and the Boeing 747 fleet is 
fitted with in-flight entertainment systems in 
every seat. So the fun begins the moment you 
step aboard. 

In addition to our ‘Tabua Club’, Air Pacific is a 
partner in the Qantas Frequent Flyer programme 
and members can earn and redeem points, as 
well as credit those points towards tier status. 
Air Pacific code-shares with Qantas on Australia-
Fiji, Auckland/Christchurch-Nadi and Nadi-Los 
Angeles routes; with Alaska Airlines on the Los 
Angeles-Vancouver route, and Cathay Pacific on 
the Nadi-Hong Kong route.

Within Fiji, Pacific Sun is Fiji’s premier regional 
and domestic airline and operates all domestic 
and South–Western regional routes offering 
services that are reliable, comfortable and 
competitively priced, as well as having a 
comprehensive range of schedules to connect 
to and from international arrivals.

Pacific Sun services Nadi, Suva (Nausori), 
Labasa, Kadavu, Savusavu, Taveuni, Levuka, 
Vanuabalavu and Lakeba.

For Reservations call 1800 230 151 
airpacific.com

B747 operates ex Sydney; B767/737 operates ex Brisbane and Melbourne.

The friendliest people. 
The world’s friendliest airline.
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HAWAIIAN Airlines will boost its Sydney-Honolulu route to daily 
services for the peak season from April 6 to August 1.

The airline, which is currently operating four weekly fl ights, 
will then settle at fi ve services per week from August 2 
onwards.

The increased frequencies represent an extra 19,000 seats 
on the route for the year. All fl ights are operated with B767-
300ER aircraft, with service including meals, drinks and main 
screen entertainment.

Passengers on Hawaiian services also get a generous 

luggage allowance of two checked bags, 
each weighing up to 32 kilograms.

Hawaiian’s general manager sales and marketing for Australia 
Sherilyn Robinson says leisure traffi c from Australia to Hawaii 
has continued to grow since the airline launched non-stop 
fl ights in 2004.

Now that is has extra capacity, the carrier will be actively 
targeting group travel.

Beyond Honolulu, Hawaiian operates services to the 
neighbouring islands of Maui, Kauai, and the Big Island, as well 

as connections 
to 10 US mainland 
cities – Los Angeles, San Francisco, Las Vegas, 
Seattle, Portland, Sacramento, San Jose, Oakland, San Diego 
and Phoenix.

“The high Australian dollar and competitive pricing 
throughout Hawaii make a visit to the islands of Aloha even 
more attractive,” she says.

HA to boost Sydney-Honolulu services
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Air France reports solid demand for Premium Voyageur cabin
AIR France says its premium economy cabin Premium 
Voyageur (pictured) has been a huge success, with 
large numbers opting for the extra 40 per cent space.

Th e product attracted 400,000 passengers in its 
fi rst year and Air France says it met or exceeded the 
expectations of 77 per cent of those travellers.

Th e carrier says the Premium Voyageur product 
has been particularly popular with seniors and small 
business travellers who are looking for more comfort 
on long fl ights.

“Th ey appreciate the comfort of the seat, and the 
ground services providing smoother passage through 
the airport,” says Air France spokesman Christian 
Herzog.

Premium Voyageur passengers have access to 
business class check-in desks, a larger baggage 
allowance, priority baggage, dedicated security 
channels and priority boarding and disembarkation.

Th e product has now been rolled out to the entire 
Air France long haul network of B777s, A340s 
and A330s, making it available to more than 50 
destinations.

Air France’s A380s will be gradually equipped with 
Premium Voyageur cabins from next month.

Th e specifi cs of the Premium Voyageur product 
include a separate cabin with 40 per cent more space 
than economy and wide fi xed-shell seats that recline 
to 123 degrees.
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THE Virgin Blue Group says its “game-
changing” alliances with Etihad and Air New 
Zealand have paved the way for it to become 
a truly global airline.

The alliances, which have won the approval 
of the Australian Competition and Consumer 
Commission, have given the group a huge 
boost in frequencies and network reach.

The Virgin group’s alliance with Etihad has 
allowed it to develop a new hub in Abu Dhabi, 
allowing it to offer travellers from Australia a 
one-stop alternative to about 14 destinations 
in Europe, the Middle East and Africa, without 
backtracking or going through Heathrow.

V Australia began three weekly services 
between Sydney and Abu Dhabi last month 
and has committed to introducing three 
weekly services between Brisbane and Abu 
Dhabi by this time next year.

The combined network of the two airlines 
amounts to more than 100 destinations.

Between the two carriers, services between 
Australia and Abu Dhabi amount to 27 per 
week, including double-dailies between 
Sydney and Abu Dhabi, daily services between 
Melbourne and Abu Dhabi and six frequencies 
per week between Brisbane and Abu Dhabi.

From Etihad’s point of view, the alliance 

gives its passengers access to 45 new 
destinations across Australia, New Zealand 
and the Pacifi c Islands and opens up a range 
of new connections and routings via Abu 
Dhabi.

(Etihad has also signed an extensive 
codeshare agreement with Air New Zealand, 
giving it greater access to cities including 
Auckland, Wellington and Christchurch.)

The Virgin group’s alliance with Air 
New Zealand gives it a broad codesharing 
agreement on all trans-Tasman services and 
domestic sectors.

Tel: 1300 855 057  Fax: (02) 9290 3306
Email: sydgarj@rj.com  Box 5022 GPO Sydney NSW 2001

www.rj.com  
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New alliances for Virgin Blue

KLM business class upgrade for European services
KLM has updated its business class 
product on European fl ights, in time 
for the European summer season.

Th e new Europe Business Class, 
which replaces KLM Europe Select, 
gives travellers more seat space and 
comfort, along with new catering.

It is being introduced on all fl ights 
within Europe that are operated by 

KLM, amounting to about 500 fl ights a 
day and more than 60 destinations.

KLM says extensive research among 
its business class passengers revealed a 
clear need for more space to work or 
relax during the fl ight.

Th e new cabin gives passengers one 
and half times the space and more 
privacy than they had before, as the 

middle seat is always left  empty.
Th e new catering line-up includes 

four menus each month, with a range 
of choices depending on the fl ight and 
departure time.

Th e airline is also fi tting every 
business class seat in the B737 fl eet 
with electrical sockets for charging 
personal devices.

KLM continues to off er business 
class passengers priority departure 
and arrival services, extra baggage 
allowance, access to airport lounges 
and priority baggage.

SkyTeam expansion
THE SkyTeam alliance continues 
to expand its reach and infl uence, 
adding airlines in the Middle East, 
South America and Asia to its rapidly 
growing stable.

Aerolineas Argentinas, Garuda 
Indonesia, China Eastern, Shanghai 
Airlines, China Airlines, Saudi 
Arabian Airlines and Air Liban 
have all confi rmed their future 
membership of the alliance, which 
is pursuing “continuing global 
expansion”.




