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WAVE O

The boom in Australian

and New Zealand cruising
continues this Wave season
and hopes are high that the
excitement will spill over into
demand for international
cruising which declined in
some key markets last year.

By Ian McMahon

RARE dual appearance by
Princess Cruises’ superliners,
Dawn Princess and Sun Princess,
in Sydney harbour at the
beginning of the month pro-
vided a distinctive start to Australias
2011/12 cruising “Wave season”

The current Wave season (October
2011 to April 2012) will see an
unprecedented flotilla of ships from
cruise lines around the world operat-
ing in local waters.

Port cities around in Australia will
see visits from some of the finest ships
of the world’s leading operators.

Beyond the immediate economic
benefits delivered, these visits will
pique public interest, giving a further
boost to the burgeoning popularity
of cruising and new opportunities for
agents to stimulate increased cruise
sales among their clients.

Wave season action will be dominated
by Carnival Australia. Its lines will have
15 ships here including P&O Cruises’
Pacific Jewel, Pacific Dawn, Pacific Pearl
and Pacific Sun; Cunard Line’s Queen
Mary 2 and Queen Elizabeth; Princess
Cruises’ Sun Princess, Dawn Princess,
Sapphire Princess, Diamond Princess
and Pacific Princess; and P&O Cruises
UK’s Oriana, Aurora and Arcadia and
Seabourn’s Sojourn.

Providing a classic example of the sort
of event that generates massive media
coverage and raises public perceptions
of cruising glamour, Cunard’s newest
liner Queen Elizabeth, will have a
spectacular “Royal Rendezvous” with
her big sister Queen Mary 2 in Sydney,
February 22-23. (Melbourne and
Fremantle will also enjoy maiden visits
by Queen Elizabeth.)

Carnival  Australia

senior vice

- EXCITEMENT

SWEEPS AUSTRALIA'S CRUISE INDUSTRY

Cunard’s newest ship, Queen Elizabeth, arrives in Southampton for her naming ceremony. By February she will be in Australian waters.

president Jenny Lourey said the
company’s trade arm, Complete Cruise
Solution, will take about 3500 travel
agents on “walk-arounds” of its ships
during the season.

“Getting on board a ship is the best
way to get a feel for the product and
really give agents the knowledge they
need to sell a range of brands,” she said.

But there will be plenty of action
beyond that supplied by Carnival’s
cruise lines. Royal Caribbean’s super-
liner Rhapsody of the Seas returned to
Sydney on October 16 for her fourth
consecutive summer cruise season
operating out of Australia and Holland
America Line’s Volendam set sail from
Auckland on October 22 en route
to Sydney where she is based for the
2010/11 cruising season.

Silverseas ~ Silver ~ Shadow  will
circumnavigate Australia, and its
newest vessel Silver Spirit will make
her maiden voyage to Australia in the
latest demonstration of the luxury line’s
major commitment to the Australian
market.

Other luxury lines bidding to share

the limelight with Silversea will include
not only Seabourn, whose newest ship
Sojourn is making her first visit here,
but also Regent Seven Seas and Crystal
Cruises who are bringing Navigator
and Crystal Serenity, respectively, to
local waters.

Indicating that the headlong growth
in Australians appetite for cruising
shows no sign of slowing, Carnival’s
Lourey said her company’s 15 ships will
carry a total of 220,000 passengers this
Wave season - a 16 per cent increase
on the previous milestone of 190,000
passengers, achieved last summer.

She said every state in Australia will
see ships calling at ports ranging from
Broome in the west to Cooktown in the
north and Hobart in the south.

Interestingly, International Cruise
Council Australasia (ICCA) figures
show that it was the success of local
cruising that underpinned Australian
cruise market growth in 2009.
Passenger numbers in other key
markets — Alaska, the Americas, Asia
and Europe - declined.

Cruise industry executives put this

down to the Global Financial Crisis
particularly the drop in the Australian
dollar early in 2009 but they are look-
ing to a resumption of strong overall
growth on the back of a successful
Wave season.

Comments ICCA general manager
Brett Jardine: “Historically cruises
operating from local ports (Australia
and New Zealand) have been well
patronised and our annual statistics
reflect the fact that if capacity is
available it will be supported.

“So in my view this is an exciting
time for the cruise industry and
no doubt, along with the increased
capacity there will be plenty of good
deals around.

“Looking ahead to 2011/12 we can
already see capacity is going to be greater
again so the next few months will be a
good test for the next 18 months.

“Anecdotally the cruise lines are
reporting a ‘bounce’ in international
cruise regions that slowed in 2009 and
with the strength of the dollar right
now forward bookings for 2011 are
already well ahead of previous years”
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Frommer hits cruise ship ‘monstrosities’ but industry says ‘choice’

ARTHUR Frommer, described as
the USAs “foremost travel authority
and publisher of the world’s largest-
selling series of travel books’, has taken
aim at what he calls “the horrendous
transformation that is now taking place
in the character of cruising”.

Frommer, speaking with his daugh-
ter, Pauline, on his syndicated US radio
program lashed out at “monumental
new monstrosities that jam 4-6000
people into a cruise ship”

He accused cruise operators of
limiting port visits to increase onboard
spending and deplored the Las Vegas-
style entertainment on offer.

However Australian cruise industry
executives point out that large 4-600
passenger ships are just one facet of
an increasingly wide and diverse range
of cruising product coming on to the
market - including expedition ships,
boutique luxury vessels and yachts and
ocean cruisers.

They also noted that there are
distinctive differences between the
product offerings of brands such as
Cunard, Holland America, Princess
and Celebrity.

Carnival Australia senior vice
president Jenny Lourey pointed out
that her company offered a great
variety of cruising experiences across a
range of six highly differentiated brands
with ships in every size category - very
small, mid-range and “superliners”.

She noted that Carnival Australia’s
Wave season fleet will range in size
from the 450-passenger Seabourn

Sojourn to the 2600-passenger Queen
Mary 2.

Royal Caribbean Cruises managing
director for Australia, Gavin Smith,
said: “Cruising is about finding a
balance between a variety of enter-
tainment options paired with shore
visitation programs that give an insight
to local cultures.

“Guests find the balance they want
on different ships of different sizes -

fact that these new ships are so heavily
dependent on onboard spending they
will hardly ever stop in a real port city”

He cited a Caribbean cruise program
of six-day voyages where “half of their
departures of the six days that they are
at sea, three of those days will be spent
solely at sea going nowhere.

Pauline Frommer: “That’s partially
because they are so big that they can’t
find docks big enough to ...”

‘Cruising is about finding a balance between a variety of entertainment
options paired with shore visitation programs that give an insight to

local cultures. Guests find the balance they want on different ships of
different sizes — that's the strength of the industry” — Gavin Smith

that’s the strength of the industry”

Frommer told his radio audience:
“It used to be that you would cruise in
order to see the world, to enjoy foreign
cultures.

“Cruises instead are being turned
into amusement parks and the new
cruise ships are vying with one another
to pack in more bells and whistles,
more toys and games.

“One of the newest ships ... is
boasting that it will have more bowling
alleys than all the others (laughter from
daughter Pauline), that it will have
multiple rock climbing walls ... The
whole thing is an imitation of Vegas”

He also claimed that “because of the

Arthur Frommer: “That’s one of the
reasons. The other reason is that the
cruise line wants to enjoy all of the
spending that people would otherwise
make on land... They want them to
concentrate that spending on the ship.

“And of the remaining three days two
days will be spent in so-called private
beaches or private islands, phoney
beach areas that have been fenced off
to separate them from the life of the
island on which they’re found?”

Pauline Frommer: “And where the
costs are so high”

International ~ Cruise  Council
Australasia general manager Brett
Jardine said that, while it is true new

builds seem to be trending bigger and
bigger, “there is a balance that cruise
lines are achieving at the same time.

“From a business point of view,
the cruise lines are able to achieve
greater economies of scale with more
passengers on their ships, however
cruising on a larger ship still offers
plenty of ‘personal space’ for con-
sumers keen to avoid crowds.”

Royal Caribbean’s Gavin Smith said
Frommer’s comments contained some
“half truths”

For example, said Smith, it is true
that “some of the large ships certainly
challenge cruise infrastructure” but
he noted that port cities are building
suitable facilities so they can enjoy the
economic benefits.

Smith said that the days of voyaging
to primarily provide point-to-point
transportation - such as between
Australia and Europe or across the
Atlantic in the first half of the 20th
Century - had passed and cruise
companies now competed with resorts
for clients.

In providing resort experiences,
cruise lines “are sensitive to meeting
people’s tastes”, he said as is evidenced
by the growing patronage cruising is
experiencing.

Carnival Australias Jenny Lourey
said her company takes great care to
work closely with South Pacific island
countries to ensure port visits bring
benefits to their populations and give
passengers authentic insights into their
cultures.

New ships accelerate spectacular river cruise growth for Avalon Waterways

WHILE International Cruise Council Australasia figures showed a leveling out in demand
for river cruising in 2009, all the anecdotal evidence points to a return to spectacular
growth in the coming 12 months.

Earlier this month, for example, Avalon Waterways reported that sales for 2011 were
up 149 per cent on sales achieved this time last year.

And the release of new early bird deals — offering savings of $400 per couple and free
cabin upgrades for bookings on specified voyages made before December 15 — should
accelerate this growth.

The company says a key factor has been the launch of new ships, including Avalon
Panorama, claimed to be Europe’s first “Suite Ship”.

Set to debut in May 2011, Panorama will have two decks of all-suite accommodation
which, according to Avalon will offer 30 per cent more cabin space than the average
competitor “and wall-to-wall panoramic windows that transform the entire suite into an
open-air balcony”. (travelBulletin, June).

The “sold out” sign is already up on most of Panorama’s 2011 cruises.

“Other than in October and November 2011, virtually all departures are either sold out
or close to sell-out,” said a company spokesperson.

“The majority of bookings for Panorama have come from Australia and New Zealand,
which is pleasing given the ship was designed with the Australian market in mind.”

Panorama’s scheduled May 2011 launch closely follows the recent launch of two
other new ships for 2010, Avalon Luminary and Avalon Felicity.

Launched in June, Avalon Luminar became the 10th luxury vessel to join the Avalon
Warerways fleet in the past sxi years. This followed the introduction of Avalon Felicity in
March, as well as Avalon Creativity and Avalon Affinity last year.

The company claims this means it has “the most modern fleet on the rivers of
Europe”.

Almost fully booked out ... ‘Suite Ship’ Avalon Panorama will offer ‘wall-to-wall panoramic windows that
transform the entire suite into an open-air balcony’ the company states.
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A 35-night cruise
with a difference

SAILING ship Star Clipper will call at 15 ports
in seven countries on a rare 35-night cruise
from the Caribbean to Athens in April-May
next year from $8700 per person.
Passengers can buy segments of the
cruise: 18-nights across the Atlantic from
St Maarten to Lisbon, Portugal (from

$3160); 10-nights Lisbon to Malta ($4440)
and seven nights Malta to Athens ($3029).

The Lisbon/Malta and Malta/Athens legs
will be discounted by 35 per cent for
bookings before January 31, 2011. Ports

of call also include Ponta Delgada in the
Azores, Tangier (Morocco), Motril, Palma de
Mallorca and Mahon (Spain) Tunis (Tunisia)
Pantelleria and Siracusa (Italy) Katakolon,
Monemvasia, Mykonos, and Hydra (Greece).

Star Clipper, which carries a maximum
170 passengers in the style and ambience
of a private yacht, is scheduled to depart
St Maarten on April 9 and arrive at Piraeus
(Athens) on May 14.

Sister ship Star Flyer will make a 28-night
cruise across the Atlantic from St Maarten on
April 2 to Monte Carlo, priced from $7060.
Ports of call include Ponta Delgada, Lishon
and Portimao (Portugal) Tangier (Morocco)
Motril, Cadiz, Ibiza and St Tropez.

ICCA completes three-year overhaul of its agent training

THE International Cruise Council
Australasia (ICCA) has conducted
a major overhaul of its training pro-
grams, reports the council’s general
manager Brett Jardine.

“Over the past three years we have
completely rebuilt and updated all our
cruise training modules,” he said.

The council has focused particular
attention on its cruise geography
modules “which are always very
popular with agents’, according to
Jardine.

He said: “In September this year
we completed a total revamp of our
Australia, New Zealand, South Pacific
and Antarctica training information
and earlier in 2010 we released a brand
new cruise geography module - Asia
and the Indian Ocean.

“I would encourage consultants that
have not done any training for a while
to take advantage of the free modules
they get as part of ICCA membership
and come back to update some of the
areas they may have already completed
in years gone by ...

“Education is like a bath and
occasionally you need to take one!”

A highlight of ICCA activities this

year was its 2010 Masters Conference
on the Yangtze with Viking River
Cruises.

“It was a huge success,” said Jardine.

“There is always strong demand for
our Masters Conference cruises and
we anticipate releasing details on our
2011 Masters in the near future -
many will be surprised at what we are
planning.

“Gaining Masters accreditation is
a significant achievement and will
enable agents to make the most of the
current level of enthusiasm that exists
amongst Australian and New Zealand
consumers for cruising”

Jardine cited comments from
participants in this year’s Masters
conference to endorse his claims.

Travel Impressions’ Paul Barnett
completed his Masters in 2001 but
returned for a repeat experience at
the 2010 conference and said this had
proved invaluable.

“This was a totally different and
new learning experience for me so I
can't stress the value of taking part in
the Masters conference again,” said
Barnett.

Ramsgate Travel Service manager

Justine Sealey was also glowing in
her praise of the conference and the
“very energetic and engaging” Masters
trainer Scott Koepf.

Sealey said the Masters conference
“far exceeded my expectations. We
have all come away armed with an
immense amount of knowledge and
ideas and having the opportunity to
share these with some like minded
participants has been excellent”.

Jardine points out that consumer
awareness of “the great value of
cruising” is growing and that will mean
increased retail competition.

“It is important that agents can
demonstrate to their clients a
specialised knowledge of the cruise
sector;” he said.

“And the easiest way to do this is with
ICCA accreditation which is effectively
issued by the cruise industry - giving
agents instant credibility”

B ICCA will again offer Australian
and New Zealand cruise consultants
the opportunity to attend Cruise Lines
International Association’s (CLIA) five-
day Cruise3sixty conference in Fort
Lauderdale, Florida in April 2011.

AVALON WATERWAYS

DELUXE

EUROPEAN RIVER CRUISING

2011 EUROPE EARLYBIRD DEALS

FREE CABIN

ll SAVE $400

PER COUPLE

Book select 2011 Avalon Waterways cruise itineraries

of 12 days or more departing between March and July
and SAVE $400 per couple.

'!%ul |'

Avaroy Lovivigy

UPGRADE

Book select 2011 Magnificent Europe departures

onboard the Panorama and receive a FREE upgrade

from a category B to a category A cabin.

For more information or to book call 1300 130 134 or visit www.globusfamily.com.au/onlinebookings

www.avalonwaterways.com.au
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Silversea Cruises has good news for smgle truvellers
e

SILVERSEA Cruises has reduced its
single supplements on a range of 2011
voyages in destinations including
the Caribbean, the Orient, Australia,
Alaska and the Pacific Coast, Europe,
the Middle East and South America.

Single travellers booking Vista,
Veranda or Midship Veranda suites on
a choice of 25 different voyages can now
pay single fares from just 110 per cent
of the double occupancy fare. They can
also benefit from shipboard credits on
selected voyages.

Single occupancy fares start from
$3305 per person for a seven-day “San
Juan-Puerto Rico-Barbados” voyage
departing January 22, 2011 aboard
Silver Cloud.

A nine-day sailing aboard the 382-
guest Silver Shadow from Singapore-
Vietnam-Hong Kong voyage departing
April 6, 2011 costs from $7247 per
person, single occupancy.

Meanwhile, Silversea has launched
a redesigned website www.silversea.
com) including colourful animated
photography and images by award-
winning photographer Dana Neibert.

The aim is to reinforce the Silversea
brand image with an ambience of style

and sophistication. “We’ve gone beyond
our goal of making the new website
more intuitive and user-friendly;” said
the line’s vice president of worldwide
marketing Linda Schultes.

She said visitors can readily navigate
the new site by clicking on tabs that
offer information on destinations, ships,
services, programs, special offers and
more.

New animated itinerary maps are
complemented by up-to-date port
descriptions  supplied by Fodor’s
Travel, and a new interactive deck
plan tool enables visitors to view ship
details, images, three-dimensional
suite diagrams and 360-degree virtual
tours.

Additionally, a new Google custom
search feature has been added to
improve accuracy of keyword searches.

Social media share options now
appear on each page, enabling visitors
to share content on Facebook, Twitter,
blogs and other popular sites.

Silversea says other improvements
include an enhanced Voyage Journal
section located on the home page,
expanded Expedition Team section
with profiles and schedules, and the

g

debut of the Silversea Expeditions
Blog.

It displays country-specific versions
of the site based on the currency of the
visitor’s geographic location.

There is also a redesigned Silversea
Expeditions microsite (www.silversea.
com/expeditions) with new images
and videos of Prince Albert II in
Antarctica, the Arctic, Central and
South America.

B An example of the imagery thrown
up by Silversea expedition voyages is
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this extraordinary sighting of a family
of polar bears (above) spotted by guests
aboard a recent Prince Albert IT Arctic
adventure.

“Watching in awe from their zodiac
boat, the group felt privileged to
witness such an intimate encounter
with the King of the Arctic,” a Silversea
press release reported.

Silversea points out that the
132-guest Prince Albert II is “small
enough to explore some of the world’s
most pristine and fragile landscapes
up close’.

Our iconic European river cruises
at legendary prices.

X

VIKING
RIVER CRUISES
Exploring the World in Comfort*

8 day Rhine Getaway from $999 per person.

8 day Romantic Danube from $1,699 per person.

12 day Cities of Light from $2,399 per person.
15 day Grand European Tour from $2,699 per person.

Book and pay in full by 31 October, 2010.

Call 1800 829 138 or email australia@vikingrivercruises.com.

Visit www.vikingrivercruises.com.au for all details.

BY FAR®

THE WORLD’S

LEADING RIVER CRUISE LINE...

*Conditions apply. Contact Viking River Cruises for details. Prices are listed in Australian dollars, per person twin share and valid on 2011 sailings only. Must book and pay in full by
31 October, 2010. Must refer to booking code A02 at the time of booking. Rhine Getaway price based on 13, 20, 27 Nov; 11, 27 Dec 2011 in Cat E. Romantic Danube price based
on select dates Nov & Dec 2011 in Cat E. Cities of Light price based on 18 Mar 2011 in Cat D. Grand European Tour price based on 5, 13 Nov in Cat E stateroom. Other dates and

categories available at a surcharge.
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Viiking plans promotional events in conjunction with travel agent partners

VIKING River Cruises is planning a
series of “Legendary Cruise Nights”
to showcase the creative consumer
events it can run in conjunction with
partnering travel agents.

Viking’s managing director Australia
and New Zealand Teresia Fors stresses
that the company is dedicated to
working with travel agents, paying
commission on the full price of all
river cruises (including items such as
port charges).

She said that the “Legendary Cruise
Nights” presentations will be run
in Adelaide (October 25), Brisbane
(November 4), Melbourne (November
10), Sydney (November 15) and Perth
(November 30).

“We are firm believers in the
effectiveness of professionally run
cruise nights and we want to take the
opportunity to showcase events that
are different and memorable, which we
can later reproduce on behalf of travel
agents,” said Fors.

“These are ‘turn-key’ events that
Viking takes full responsibility for, and
they are executed in collaboration with
a travel agent partner”

She said invitations will be distri-

Next year Viking River Cruises will introduce a new vessel to its China program, the Viking Emerald.

buted by the end of the month.

Fors also cites the appointment of
business directors Gideon Cheilyk
(QLD) and David Reeves (NSW) as
evidence of the strategic importance
that the company attaches to the travel
agency distribution channel.

She said providing marketing and
promotional back-up to “supporting
travel agents who want to grow their
river cruise sales” is a key focus for
Viking.

Viking says it is the world’s largest
river cruise company and it is offering
20 itineraries in 2011 ranging from
eight to 17 days in duration.

It claims to be the only river cruise
company operating in the six regions
of Europe, Russia, Ukraine, China,
Egypt and, as recently announced,
Cambodia.

While the majority of its river cruises
are in Europe, the company is also a
Russia specialist with a comprehensive

journey along the Volga, Neva and Svir
between Moscow and St Petersburg and
one trip through Ukraine between Kiev
and Odessa. In China, Viking claims it
has “the very best ship, featuring all-
balcony staterooms and fully equipped
Western-style kitchens”.

Itinerary details, dates and pricing
are available in Viking’s 2011 River
Cruise Atlas on the company’s website
www.vikingrivercruises.com.au.

EXPERIENCE a unique combination of the spectacular coastal voyage between Bergen and
Kirkenes before flying even further north to the remote and mysterious Svalbard Archipelago

at 80 degrees north, to board the purpose-built MS Fram.

REMOTE, mysterious and extreme, the frozen landscapes of Spitsbergen herald a staggeringly
rich diversity of natural and cultural highlights. Known as the “Kingdom of the Polar Bear”,

this incredible region is the jewel in Arctic Norway’s crown.

For other unique and remarkable voyages within Antarctica, Greenland, Europe or Spitsbergen

contact the friendly team at CRUISE TRAVELLER.

Classic Norway
- & Spitsbergen.

Voyage:201

1

Early bird discounts
available. Gon_tact

Cruise Traveller for det

L

CRUIS

 —

Traveller===——=

Phone 07 5575 8094

Email sales@cruisetraveller.com.au

www.cruisetraveller.com.au
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Boutigue Cruising with Hapag-Lloyd

Four ships, each with its own special character, hundreds of destinations, attractive cruise combinations,
short trips to get your feet wet and long voyages for the experts, Hapag-Lloyd cruises offer tremendous

MS EUROPA

Voted ‘World’s Best 5-star Ship’,
Berlitz Cruise Guide 1999-2010

Australia — Continent of
Contrasts

Darwin to Sydney

30 January — 16 February 2011
From €6,490 per person

in a guaranteed outside suite,
double occupancy, cruise only

Magnificent Nature at the
other end of the World

Sydney to Lautoka, Fiji

16 February - 8 March 2011
From €8,090 per person

in a guaranteed outside suite,
double occupancy, cruise only

North America’s magnificent
world of Great Lakes

Toronto to Chicago

5 - 18 September 2011
From €2,720 per person

in a guaranteed inside cabin,
double occupancy, cruise only

Exhilarating colours of the
Indian summer

Chicago to Toronto

18 September - 1 October 2011
From €2,670 per person

in a guaranteed inside cabin,
double occupancy, cruise

only

CRU

Traveller=

flexibility and variety with something for everyone.

*Pricing subject to availability. Spegials conditions appl-

On the Trails of Great Discoverers

Kangerlussuaq to Reykjavik, Iceland

14 August - 2 September 2011

From €10,120 per person

in a guaranteed outside cabin, double occupancy, cruise only

Dream Destination Antarctic Circle

Ushuaia to Ushuaia

29 January - 16 February 2012

From €10,010 per person

in a guaranteed outside cabin, double occupancy, cruise only

Shimmering Pearls of the
South Seas

Tahiti to Fiji

25 March - 12 April 2011
From €6,825 per person

in a guaranteed outside cabin,
double occupancy, cruise only

In the Empire of the
Orangutans

Bali to Ho Chi Minh City

3 -17 May 2011

From €4,360 per person

in a guaranteed outside cabin,
double occupancy, cruise only

For all 2011/2012 itineraries
visit www.cruisetraveller.com.au
or phone 07 5575 8094

Fax 07 5575 8065 - Email sales@cruisetraveller.com.au



Time to check In with

Some of Our Hotel Newcomers.

Chifley Wollongong

Recently opened and just in time for a NSW South Coast summer getaway,

the Chifley Wollongong is Constellations newest star. Ideally positioned just

a short stroll from Wollongong City Beach, fabulous shopping haunts and .
vibrant restaurants and cafes, the brand new hotel on the Wollongong q
foreshore brings the quintessence of affordable luxury to the region. Chifley _ 1
Wollongong features 168 stylish guest rooms, with spacious Junior Suites

offering a separate lounge and dining area with kitchenette, ideal for
families or couples looking for extra space to relax. To celebrate the arrival

of Wollongong’s newest hotel, Chifley is inviting you to treat your loved ones
with it’s Be Spoilt package range.

Australis Shelly Bay Resort, Hervey Bay

Constellation Hotels has welcomed the seventh Australis property, adding
Australis Shelly Bay Resort in Hervey Bay as an iconic hotel in a destination
with great appeal to the short break and holiday market. Australis Shelly Bay
Resort is a 4 star luxury hotel, located in tranquil surroundings on the town’s
esplanade, offering ocean front self-contained one and two bedroom
apartments with private balconies each boasting ocean views. Apartments
are also equipped with a large kitchen, fully equipped laundry, free Austar
and wireless internet access, the resort also offers a range of facilities
including a large lagoon style swimming pool, BBQ and recreation areas.

Country Comfort Toowoomba

One of the best known hotel brands in regional Australia, Country Comfort
now boasts the ultimate in 4 Star accommodation, just eight minutes north
of the Toowoomba CBD along the New England Highway. Country Comfort B
Toowoomba is located in the heart of the beautiful Highfields and is a -
statement of quality, luxury and modern style. It is an ideal place to stay for g | ' | EE
a holiday or as a stop-over with warm and friendly hospitality and excellent ' &
services and facilities, including a heated swimming pool and spa, and the 3
relaxed Eileys Restaurant with indoor and alfresco dining available.
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" constellationhotels
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Constellation Hotels.

Hotel Chain of the Year.

Constellation Hotels are proud to announce that we have won the Hotel
Chain of the Year at the Hotel Motel & Accommodation Association’s 2010
National Accommodation Industry Awards for Excellence! We could not have
won this fantastic award without your continued support and patronage

at Grand Chifley, Chifley, Australis, Country Comfort and Sundowner hotels
and resorts - and for that we are extremely grateful!

Constellation’s Growing Network.

GRAND CHIFLEY
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